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     Some of the networks linked by the Internet serve computer users in large geographic regions such as the Northeast United States, while many others serve only a single college campus. But however he or she is linked in, a researcher in Japan can log on to a home computer and, by typing in a series of commands, “travel” to files at the University of California at San Diego more easily and much faster than a UCSD student can walk across campus to the library. All for the cost of a local phone call.

      Students and instructors can roam the stacks and carrels of the Library of Congress without ever leaving their desks, and have instant access to virtually any book, in or out of print. News seekers can read whole magazines and newspapers from anywhere in the world. Entertainment buffs can read the latest gossip and trivia. Computer users can obtain copies of software and computer games. Shoppers can purchase — and even obtain samples of — everything from music to movies. The opportunities for information, communication, commerce and entertainment are endless.

     Although the “information superhighway” description for the Internet is apt — the Internet is chiefly a way to get to “destinations” where information of interest is available — that highway is largely unmapped. The Internet has no comprehensive, user-friendly directory of addresses and features, though many have endeavored to fill this need with printed directories and even an Internet yellow pages.

      Many Internet features mirror those we see in everyday life, but are significantly expanded. For example, there are thousands of “Bulletin Board Services” (BBSes) or newsgroups, which are literally computer-generated bulletin boards or news/discussion groups.

      On a BBS relating to archery, for example, one would type his way in and find numerous notices or stories regarding archery equipment and activities, perhaps even classified ads. The cyberspace archery buff can also find and join public discussions of archery and related topics. It’s all so very easy. A user “posts” a message on the bulletin board. One or more other aficionados respond and post their answers, and so on. Correspondence is instantaneous and everyone gets to see everything and can join in if they want. The Internet is a global — and very public — meeting hall.

      That’s not the only way to use the “Net”. Use of it for personal electronic mail (“e-mail”) — which doesn’t automatically go to a bulletin board unless someone chooses to post it there — is commonplace. Correspondents for newspapers and magazines regularly include Internet e-mail addresses (how to locate them on the Internet) next to their bylines. Letterhead and business cards now carry them, too.

      Computer services including America Online, CompuServe, Delphi, GEnie, Prodigy and even Dow Jones provide access to the Internet and offer numerous ways to make traveling through the Internet easy, inexpensive and comprehensive. And as any dedicated Internet user will tell you, cruising the information superhighway is as habit-forming as eating peanuts or potato chips.
